
Months to Effective campaign

Overview

• Mailing or email sent to new members who have been accepted into an AARP Medicare Supplement Plan 
month(s) prior to their plan effective date that welcomes new members to their plan and encourages them to 
take full advantage of their benefits. These touchpoints provide information on how to register for an online 
account, download the mobile app, and explore payment options in advance of their plan start date. 

Key Objectives

• Welcome the member and express gratitude

• Reinforce plan understanding

• Help member set up digital tools (online account & mobile app) 

• Help member understand and set up their payment options (specifically promote recurring EFT) 

• Remind member how they can get in touch

Timing

• Two touchpoints – 1 at 60 days pre-effective, and a second at 30-days. (The 60 day audience gets both 
communications, and the audience grows larger the closer to the effective date, so the 2nd TP @ 30 days has 
a larger circ. than the 60 day TP.) 

Outcome Goals 

• Increased plan understanding for new members

• Increased plan utilization

• Increased digital adoption

• Increased Paid rate 
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Screenshots of Comms

Screenshots of Comms
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